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Better never settles

PRICE INCREASES AND CONSUMER CAUTION

As of the end of March 2026, retail indicators reflect a noticeable level of
uncertainty among consumers. The negative consumer confidence index
(-24.8 points) signals that many households are postponing major
purchases and prioritizing their spending. This behavior is driven less by
an acute decline in income and more by a precautionary saving mindset,
as geopolitical risks weigh on expectations regarding energy prices,
inflation, and overall economic stability.

TRENDS IN GERMAN RETAIL:

CHANGES IN PAYMENT SYSTEMS ARE INFLUENCING RETAIL SPACE
DESIGN

Payment processes in retail are increasingly becoming a key factor
shaping the customer experience. Customers are placing growing
emphasis on speed, simplicity, reliability, and a broad range of available
payment options. In response, more and more retailers are introducing
self-checkout systems, card payments, and mobile payment solutions.
Payment is evolving into a core infrastructure enabling automation, data
integration, and new business models.

This development has a direct impact on the physical design of retail
spaces. Traditional checkout areas are losing space and function, while
flexible checkout zones or fully checkout-free concepts create new
requirements for floor plans, utility routing, and overall quality of stay.
The new payment infrastructure influences customer flow, space
efficiency, and the distinction between sales, service, and logistics areas.
For owners and operators, this means planning retail properties in a more
modular, technologically prepared, and adaptable way - because the way
customers pay increasingly determines how a store is organized.

PRIME YIELDS BY PROPERTY TYPE
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MARKET STATISTICS

Prime Rent* ReimejRents Prime Yield**
Markets Prime Rent* | Change Shoobbin Change Prime Rent* Change Specialist Prime Yield** Shobbin Prime Yield**
High Street YoY PpINg YoY Retail Park YoY Retailer / High Street PPINg Retail Park
Center Center
Supermarket

Berlin 260 4.0% 35.50 - 15.95 1.6% 16.75 1.5% 4.35% - 6.35% - 4.75% -35bp
Cologne 240 - 35.50 - 15.45 1.6% 15.45 1.6% 4.65% - 6.35% - 4.75% -35bp
Dusseldorf 230 4.5% 40.00 - 15.45 1.6% 15.45 1.6% 4.45% - 6.35% - 4.75% -35bp
Frankfurt 260 4.0% 38.50 - 16.25 1.6% 17.25 1.5% 4.55% - 6.35% - 4.75% -35bp
Hamburg 250 - 40.50 - 16.25 1.6% 16.25 1.6% 4.50% - 6.35% - 4.75% -35bp
Munich 330 3.1% 47.50 - 17.50 1.5% 17.50 1.5% 4.10% - 5.85% - 4.75% -35bp
Stuttgart 225 - 39.00 - 15.95 1.6% 15.95 1.6% 4.65% - 6.35% - 4.75% -35bp

*€/m?2/month; ** net initial: bp = basis points

SELECTED LEASE TRANSACTIONS 2026

At the end of February, the bicycle retailer Lucky Bike opened a new branch featuring a sales

Friedrich-Bergius-Strafe 11 Wiesbaden Lucky Bike Sports 5,000 area (4,000m?), a workshop, a warehouse, and administrative offices.

Marienplatz 28 Munich Ql Lindt Schokolade Food 1500 Lindt plans to open a new store in the former premises of fashion retailer Wormland, which
span four floors.

Four T2, Erankfurt Ql Biogena Dietary 1000 The dietary supplement manufacturer Biogena will move into one of the four high-rises at

Grof3e Gallusstra3e 10-14 Supplements Four Frankfurt in the autumn of 2026.

SELECTED SALES TRANSACTIONS 2026

Powerfood Portfolio Various Supermarket Trei Real Estate / CEV Handelsimmobilien ~ 200

Retail Space, Kdnigsallee 28 Dusseldorf Q1 High street Insol\{ency Administrator of the Centrum Group / 200 ~15
Opheis-Gruppe

DEFAMA Portfolio 2 Netto-Markets Various Q1 Supermarket Confidential / Deutsche Fachmarkt AG (DEFAMA) 2,300 ~6
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SELECTED DEVELOPMENTS

Year of 2 Owner /
Property Completion

York Capital /

Boulevard Berlin Berlin Under construction  Redevelopment 2026 56,000 Castlelake L.P. /
Dunman Capital
Volksbank

BraWo-Arkad ) .

! rl_jA orArkaden Wolfsburg Under construction ngvstruction 2027 13,000 Braunschweig-

) Wolfsburg

Alsterarkaden Hamburg Under construction  Redevelopment 2028 5,200 Harm Muller-Spreer

EXPLANATION OF TERMS

Prime Rent: The sustainably achievable prime rent is the nominal rent that can be expected for a high-quality retail space of at
least 200m? in a very good/best location at the end of the period under review.

Prime Yield: The prime yield is defined as the net initial yield. It represents the lowest yield achieved for a property in a prime
location and of the highest quality based on current knowledge of supply and demand, as well as completed transactions. The
property is typically leased to tenants with strong credit ratings. The prime yield for Germany is the average of the Top-7 markets.

A CUSHMAN & WAKEFIELD RESEARCH PUBLICATION

Cushman & Wakefield (NYSE: CWK) is a leading global commmercial real estate services firm for property owners and occupiers
with approximately 52,000 employees in nearly 400 offices and 60 countries. In 2024, the firm reported revenue of $9.4 billion
across its core services of property, facilities and project management, leasing, capital markets, and valuation and other services.
It also receives numerous industry and business accolades for its award-winning culture and commitment to Diversity, Equity and
Inclusion (DEI), sustainability and more.

For additional information, visit www.cushmanwakefield.com or LinkedIn.
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This report is issued on a specific date and will be prepared only for the purpose stated . This report is further compiled from information obtained from sources which
C&W has rigorously checked and believes to be reliable upon the time of issuance, however C&W has not verified such information and cannot guarantee that it is
accurate or complete. No warranty or representation, express or implied, is made as to the accuracy or completeness of any of the information contained in this
report compiled from third parties and C&W shall not be liable to any reader of this report or any third party in any way whatsoever. All expressions of opinion are
subject to change. The prior written consent of C&W is required before this report or any excerpts thereof are mentioned in any document, offering circular,
publication or official statement of disclose.
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OUTLOOK

* High-street prime rents increased slightly in the
first quarter of 2026. C&W expects rents to remain
at a stable level through the end of the year,
reflecting the persistently strong demand for
premium retail space in central locations.

* Retail parks already accounted for a large share of
retail investment volume in the first quarter of
2026, and this asset class is expected to remain
resilient over the course of the year. In this context,
a further decline in prime yields cannot be ruled
out.
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